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73% OF ALL B2B LEADS 
ARE NOT SALES-READY.

(SOURCE: MARKETINGSHERPA)



B2B MARKETING IS NOT JUST ABOUT TRADE SHOWS 



TRADE SHOWS, CONFERENCES 
AND EVENTS TOOK OUT 14% OF 
THE B2B MARKETING 
BUDGETS 

SOURCE: FORRESTER RESEARCH



SO ... WHAT IS INBOUND MARKETING?



INBOUND MARKETING
PULLS CUSTOMERS WITH



INBOUND MARKETING
GENERATES 
3X MORE LEADS 
THAN TRADITIONAL, 
OUTBOUND MARKETING 

SOURCE: HUBSPOT



DIFFERENT NEEDS 
IN DIFFERENT STAGES
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UNDERSTANDING THE AUDIENCE

Jane Miller, 38, Accountant

WHO ARE YOUR 
STAKEHOLDERS??

WHAT DO THEY 
WANT AND NEED?

WHAT ARE THEIR 
PAIN POINTS?



PERSONA
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GREAT CONTENT FOR EACH STAGE

AWARENESS CONSIDERATION DECISION



CTAs 
WORK BETTER 

PERSONALIZED



RECYCLING AND
INTEGRATION

MARKETING 
AUTOMATION

SMART
ADVERTISING

UNDERSTANDING 
THE AUDIENCE

GREAT 
CONTENT 
FOR EACH 

STAGE3.



COMPANIES THAT AUTOMATE 
LEAD MANAGEMENT SEE A 
10% OR GREATER INCREASE 
IN REVENUE IN 6-9 MONTHS.

(GARTNER)



MARKETING AUTOMATION



WHAT ARE THE TRIGGERS?
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RECYLING AND 
INTEGRATION

WEBINARS

PODCASTS

EMAIL, NEWSLETTERS

E-BOOKS, WHITE PAPERS

VISUAL CONTENT

VIDEO

SOCIAL MEDIA

WEB SITE

BLOG

SEO

EVENTS



EDITORIAL 
BOARD
MEMBERS 
EDITOR
AGENCY HELP?
SME: BIGGEST 
TREASURE



INTEGRATING TRADE FAIRS
• DEVELOP A TRADE SHOW 

EDITORIAL CALENDAR
• SET UP MONITORING 

STREAMS
• PRE-EVENT / DURING EVENT 

EMAILS
• CREATE A LANDING PAGE 

WITH AN OFFER
• FOLLOW UP EMAIL
• ANALYZE SUCCESS
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SMART 
ADVERTISING



EMEA MARKETERS 
TODAY ARE FOCUSED 
ON CONVERTING
CONTACTS / LEADS TO 
CUSTOMERS. 
(SOURCE: HUBSPOT’S STATE OF INBOUND 2016)

72%



RESULTS CREATED BY CHANGING THE 
PERSPECTIVE WITH INBOUND MARKETING

• GENERATING QUALITY LEADS
• BETTER CONVERSION RATES
• INCREASING AWARENESS OF THE BRAND



THANK YOU!
jasna@virtuaPR.com

Let’s connect on LinkedIn 


